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"Never doubt that a small group of thoughtful, committed individuals can 
change the world; indeed, it is the only thing that ever has." - Margaret Mead
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Abstract 
Social entrepreneurs are society's change agents, creators of innovations that disrupt the status quo 
and transform our world. By identifying the people and programs already bringing positive change, 
we empower them to extend their reach, deepen their impact and fundamentally improve society. 
SOCIAL ENTREPRENEURS are :Ambitious: Social entrepreneurs tackle major social issues, from 
increasing the college enrollment rate of low-income students to fighting poverty. They operate in 
all kinds of organizations: innovative nonprofits, social-purpose ventures, and hybrid organizations 
that mix elements of nonprofit and for-profit organizations. Mission driven: Generating social value 
—not wealth—is the central criterion of a successful social entrepreneur. While wealth creation may 
be part of the process, it is not an end in itself. Promoting systemic social change is the real objective. 
Strategic: Like business entrepreneurs, social entrepreneurs see and act upon what others miss: 
opportunities to improve systems, create solutions and invent new approaches that create social 
value. And like the best business entrepreneurs, social entrepreneurs are intensely focused and 
hard-driving in their pursuit of a social vision. Resourceful: Because social entrepreneurs operate 
within a social context rather than the business world, they have limited access to capital and 
traditional market support systems. As a result, social entrepreneurs must be skilled at mobilizing 
human, financial and political resources. Results oriented: Social entrepreneurs are driven to 
produce measurable returns. These results transform existing realities, open up new pathways for 
the marginalized and disadvantaged, and unlock society's potential to effect social change.
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Introduction
When it comes to social entrepreneurship, India is often referred to as the epicenter of 
impact investing, and the world’s laboratory for testing new ideas. Akshat Mittal, the 
teenage social entrepreneur, who had developed www.odd-even.com last year, is 
again ready with a new venture. This time he is determined to bring a social change in 
the country with a website - www.changemyindia.org.The ChangeMyIndia is an 
initiative to bring about change in country which people want, said the teen 
entrepreneur. He said that the country has some social problems. "Some people try to 
solve the problems but some people just curse and hope that someone someday will 
solve these issues. I have made a platform where the people who want to see the 
change and who are bringing the change come together. They will share their 
experiences and success stories. This will inspire others to make a better world," said 
Akshat, a class IX student of Amity International School, Noida Sector 44. Akshat 
said that he always thought about solving problems of the society. With a billion 
dollars waiting to be invested in social enterprises and success stories like Husk 
Power Systems, Rangsutra, dLight, Waterlife and Vaatsalya Healthcare regularly 
making the rounds in global social entrepreneurship circles, the country is clearly a 
very important market. Unlike other countries like the UK, Italy, Korea and 
Singapore where the agenda is being driven by government and large private 
enterprises (especially Korea), India’s journey into the world of social 
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Abstract : 
Foundation of the education starts with the primary classes.  Any growing phenomena needs to have 
a strong foundation, so as the erection towards tops can be supported firmly.  In education also, the 
more the primary education are clearer to the pupils, the higher education for them will be easy to be 
completed confidently with talent”
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Introduction
Understanding concept of cloud computing…
Cloud computing is the evolving technology in the world of “ information and 
communication technology (ICT)”.Cloud computing is the practice of storing, 
processing and managing resources and data through remotely connected servers, so 
the user need nothing to spend on ICT infrastructure creations at premises.  Cloud 
computing facility is the setup of numerous servers and required accessories with a 
huge network connecting them.

The cloud architecture allows the users to adapt changes rapidly and cost effectively.  
It helps the organisation in computer operations using remote facilities, where 
facilities such as 'SaaS', 'PaaS' and 'IaaS' are made available 'on-demand'; along with 
other necessitating factors.

Software as a Service (SaaS). The capability provided to the consumer is to use the 
provider's applications running on a cloud infrastructure. The applications are 
accessible from various client devices through either a thin client interface, such as a 
web browser (e.g., web-based email), or a program interface. The consumer does not 
manage or control the underlying cloud infrastructure including network, servers, 
operating systems, storage, 

Platform as a Service (PaaS). The capability provided to the consumer is to deploy 
onto the cloud infrastructure consumer-created or acquired applications created 
using programming languages, libraries, services, and tools supported by the 
provider. 

Infrastructure as a Service (IaaS). The capability provided to the consumer is to 
provision processing, storage, networks, and other fundamental computing 
resources where the consumer is able to deploy and run arbitrary software, which can 
include operating systems and applications. 
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Abstract
In any innovation ecosystem, the ways in which organizations manage knowledge this millennium 
will be a function of those forces that will shape the organization.  The critical element of the 
organization will be the dominance of knowledge as a factor of production.  We see a shift from a 
mass manufacturing economy to a knowledge-based economy.  The new economy thrives on 
knowledge workers who perform complex and highly skilled jobs.  The Knowledge Networking 
(KN) initiative focuses on the integration of knowledge from different sources and domains across 
space and time.  Modern computing and communications systems provide the infrastructure to send 
bits anywhere, anytime in mass quantities.  In this case, we have connectivity, but in a Knowledge 
Networked Organization (KNO), we are also interested in interactivity and integration.  In an 
effective and efficient KNO, we aim to move beyond connectivity to achieve new levels of 
interactivity, increasing the semantic bandwidth, knowledge bandwidth, activity bandwidth, and 
cultural bandwidth among people, organizations, and communities.

In this paper, I will try to present a topology and a general architecture of a Knowledge Networked 
Organization. Clear trends/shifts which will set the knowledge management agenda for KNOs in the 
New Millennium will also be highlighted in the paper.

Key Words: Management of Innovation, Knowledge networking and knowledge network 
organization (KNO), topology of KNOs, Key issues in managing KNOs and successful KNOs.
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The ways in which organizations manage knowledge this millennium will be a 
function of those forces that will shape the organization.  The critical element of the 
organization will be the dominance of knowledge as a factor of production.  We see a 
shift from a mass manufacturing economy to a knowledge-based economy.  
According to Fortune 500 (Fortune.com), in the year 2000, out of 10 biggest 
companies (market value) in America, 3 companies were information technology 
related organizations (Microsoft, Intel and America Online).  The new economy 
thrives on knowledge workers who perform complex and highly skilled jobs.  The 
Knowledge Networking (KN) initiative focuses on the integration of knowledge 
from different sources and domains across space and time.  Modern computing and 
communications systems provide the infrastructure to send bits anywhere, anytime in 
mass quantities.  In this case, we have connectivity, but in a Knowledge Networked 
Organization (KNO), we are also interested in interactivity and integration.  In an 
effective and efficient KNO, we aim to move beyond connectivity to achieve new 
levels of interactivity, increasing the semantic bandwidth, knowledge bandwidth, 
activity bandwidth, and cultural bandwidth among people, organizations, and 
communities.
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Abstract
This study would consider the issues related to gender inequality in India, especially in Haryana 
where most of the women face discrimination in many sectors such as, cultural, political, 
educational and economical. The reality of gender inequality is very complicated and variegated at 
a large pace. Haryana is known notoriously for its dowry cases and women trafficking consequently 
making the women a burden for their parents. My paper will be dealing with all these women related 
issues and with some possible solutions to these problems as well

Today's woman not only supplements the family income using her personal potentials and skills but 
also does this all quite competently. Women in India, especially in Haryana no longer need to wait 
for employment outside their homes, but they can also be successful starters of entrepreneurial  
ventures, but here comes the limitation of a woman when her eligibility for a loan to start her own 
business venture is refused. In this paper I shall also deal with issues related to law and gender 
inequality becoming the major causes of a woman's sufferance in Haryana.    
     
Through a small effort of writing this research paper, I will also be contributing to a huge cause of 
law and gender bias directed towards the women inhabitants of Haryana. In fine this paper shall 
focus on multidimensional issues of gender inequality and law grievances in Haryana. 

Key Words: Gender Discrimination, Women Empowerment, Social, Cultural & Political Issues  

Law and Gender Inequality 
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Introduction 
It's been fortunate to live in a country where all the cultures are not accepted but 
equally appreciated. And Haryana is itself known for its biggest achievements all 
over the world not only in sports but in other field as well. People like Parineeti 
Chopra, Sakshi Malik, Saina Narwal, Sushma Swaraj….etc. Made a remarkable 
contribution in presenting our country at an international level. A state where we get 
bright futures shining across the world would set a great example for all of us and a 
true inspiration for the nation. 

But it is really sad to say that most of the problems and discrimination are faced by the 
same state which I am making you feel proud of. Yes, this is the condition of Haryana 
where a girl, mother and sister has to sacrifice at every point of time. Law and Gender 
Inequality are quite common in Government and Non Government organizations 
and in the political field in Haryana. These are the major issues faced by Haryana as 
well as by other parts of the country. 

The policy makers strongly believes that positive commitment towards gender 
equality in the mindset of current and future generation will help to bring a change in 
the society and also  abolish the issues related to law and gender inequality. Many of 
the national and international organizations are trying to support the growth and 
advancement of the women and their active participation in the development process 
and also trying to eliminate all the forms of inequality against the women, therefore 
relevance of women has been steadily germinating and gaining intellectual 
legitimacy.     
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Abstract
In India, women constitute nearly half of the total population. But it can often be observed that the 
status of women is much lower than that of men in every sphere of life. Women are assumed as some 
beings confined to domestic life while working in order to earn is considered masculine in nature 
and so earning is mostly a male-dominated public activity. With the passage of time, this fact has 
now been recognized that without ensuring the development of women, the national development 
can't be achieved. Women's equal participation in activities of earning a livelihood plays a pivotal 
role in the general process of the betterment of women.

'Hum Sunenge Naari Ki Baat' (we shall listen to the women) would

 be the new motto for any women empowerment project to be introduced in Haryana. This 
paper is an attempt to analyse the status of women empowerment in India, particularly in Haryana, 
focusing on women's work participations like development of entrepreneurial skills, women's power 
in household decision-making, stable financial autonomy, active political participation, 
empowering freedom of movement, boycott of inequality in gender roles, more exposure to media, 
unrestricted access to education, etc.

The study reveals that women in India are relatively disempowered and are suffering due to an 
existence of a marginally lower status than that of men, leaving many efforts undertaken by the 
government in vain. The study concludes with an observation that access to education and 
employment are the only factors capable of empowering women and that these factors depend 
largely on the attitude of people towards gender inequality. The overarching development of a 
country depends on upon maximum utilization of its resources, most important of all, its people, 

both men, and women. This paper aims to explore the status of women and that how their work 
participation in Haryana is leading to women empowerment and also identify the factors that hinder 
women's work participation and their empowerment in all the respective fields by touching upon the 
hot-button issues like their non-participation in the areas of politics, industry, domestic, decision 
making and so on. Therefore, the state of women's participation at this level is crucial and deserves 
special attention to empowering them as participation and empowerment are closely related.

Key Words: Women's Work participation, empowerment, gender inequality, Haryana.

 be the new motto of a women 
empowerment project to be implemented in Haryana. The project known as Poorna Shakti Kendra 
(PSK) Model will be implemented as a pilot project under the National Mission for Empowerment of 
Women.

Women's Work Participation And Empowerment

Geetika  Khosla : Student MBA(Sem-3), MERI

Geetika  Khosla

Introduction
India is a country famous for its cultural heritage, traditions, civilization, religion and 
geographical features from the ancient time, on the contrary, it is also popular as a 
male chauvinistic nation. By observation, particularly in case of Haryana women 
have constantly been treated as secondary citizen. This discrimination is even higher 
among women belonging to lower caste have had lower status than that of upper 
caste. The status of Indian women has undergone a drastic change over time periods. 
In ancient times, women enjoyed the status of equality with men, whereas status in 
the medieval time, the position of Indian women deteriorated. During British rule 
and post-independence, many efforts were being made for improving the status of 
women in India. The empowerment of women has become one of the most important 
issues in the 21st century not only at the national level but also at an international 
level. Society must take an initiative to create a climate in which there is no gender 
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Abstract
In India, women constitute nearly half of the total population. But it can often be observed that the 
status of women is much lower than that of men in every sphere of life. Women are assumed as some 
beings confined to domestic life while working in order to earn is considered masculine in nature 
and so earning is mostly a male-dominated public activity. With the passage of time, this fact has 
now been recognized that without ensuring the development of women, the national development 
can't be achieved. Women's equal participation in activities of earning a livelihood plays a pivotal 
role in the general process of the betterment of women.

'Hum Sunenge Naari Ki Baat' (we shall listen to the women) would

 be the new motto for any women empowerment project to be introduced in Haryana. This 
paper is an attempt to analyse the status of women empowerment in India, particularly in Haryana, 
focusing on women's work participations like development of entrepreneurial skills, women's power 
in household decision-making, stable financial autonomy, active political participation, 
empowering freedom of movement, boycott of inequality in gender roles, more exposure to media, 
unrestricted access to education, etc.

The study reveals that women in India are relatively disempowered and are suffering due to an 
existence of a marginally lower status than that of men, leaving many efforts undertaken by the 
government in vain. The study concludes with an observation that access to education and 
employment are the only factors capable of empowering women and that these factors depend 
largely on the attitude of people towards gender inequality. The overarching development of a 
country depends on upon maximum utilization of its resources, most important of all, its people, 

both men, and women. This paper aims to explore the status of women and that how their work 
participation in Haryana is leading to women empowerment and also identify the factors that hinder 
women's work participation and their empowerment in all the respective fields by touching upon the 
hot-button issues like their non-participation in the areas of politics, industry, domestic, decision 
making and so on. Therefore, the state of women's participation at this level is crucial and deserves 
special attention to empowering them as participation and empowerment are closely related.
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 Introduction

romantic relationship dating engagement
marriage dating

Relationships are how we relate to others. We have relationships with everyone we 
know and those who are close to us. Each and every interaction we have with another 
person is the act of relating. If we have a problem relating to others, it affects our 
ability to have supportive relationships. We have to ask ourselves if our relationships 
are supportive, and if they are not, then ask why they are not, Everyone wants the 
perfect romance or marriage, but not everyone looks at the mechanics of how to have 
one. If we fail to have supportive relationships in our life, how can we have the 
"perfect love" relationships? Through the act of supporting, we honor and validate 
who the other person is. This is turn, validates who we are. So, both are supported; no 
one loses; no egos are involved; and, so doing, we honor the relationship. This is what 
it means to have a supportive relationship. This is the desired goal. Now, how do we 
accomplish it?

A single person is someone who is not in a relationship or is unmarried. In common 
usage, the term 'single' is often used to refer to someone who is not involved in any 
type of serious , including long-term , , or 

. Single people may participate in  and other activities to find a long-
term partner or spouse. People may remain single for a variety of reasons, including 
financial and emotional or physical health issues, stress in the family, time 
constraints, education, career, personal preferences, advanced age or social fears, 
and living in a society or locality where there are an insufficient number of people of 
the preferred sex for romantic or sexual attraction. In some cases, single people may 
be uninterested in marriage, domestic partnership, or other types of committed 
relationships.
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Abstract

Key Words:

Dating is a part of the human mating process whereby two people meet socially for companionship, 
beyond the level of friendship, or with the aim of each assessing the other's suitability as a partner in 
an intimate relationshipor marriage. “Dating” means different things to different people, 
particularly across generations. At love is respect, we define “dating” as two people in an intimate 
relationship. The relationship may be sexual, but it does not have to be. It may be serious or casual, 
straight or gay, committed or open, short-term or long-term. The important thing to remember is 
that dating abuse can occur within all kinds of intimate relationships. In this paper an attempt is 
made to find out  and compare the level of anxiety in a dating relationship vs singles 
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Abstract
Retailing includes the business activities involved in selling goods and services to consumers. The 
changing retail landscape includes technology and e- retailing. The e-retail revolution has come up 
with huge opportunities and advantages both for the marketer as well as the consumer. Consumers are 
shopping on the go, at the lowest prices possible. India's urban population has contributed immensely to 
the growth of the online market in the country. Thus, there is a lowered cost due to not having to pay shop 
rent and wages of people working in the actual store for the retailers. A retailer must therefore sharpen the 
focus of outreach efforts & should try to overcome limitations of retailing online and  must use 
technology to convert “touch and feel” information into “look and see”. Retailer should also 
understand the changing Retail Industry dynamics and try to develop a business model for proper online 
retailing. Thus, this paper tries to show the dynamics of online retailing. 

Key Words: e-tailing, consumer, convenience, retailers, goods, services, market, business, internet, 
opportunities 

The dynamics of online Retailing
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Introduction
The various processes which help the customers to procure the desired merchandise 
from the retail stores for their end use refer to retail management. Retail management 
includes all the steps required to bring the customers into the store and fulfill their 
buying needs. Retail management makes shopping a pleasurable experience and 
ensures the customers leave the store with a smile. In simpler words, retail 
management helps customers shop without any difficulty.
Retailing includes the business activities involved in selling goods and services to 
consumers. The changing retail landscape includes proximity to the customer, rise of 
consumerism, introduction of the private label, technology and e- retailing. Online 
shopping (sometimes known as e-tail from "electronic retail" or  e-shopping) is a 
form of electronic commerce which allows consumers to directly buy goods or 
services from a seller over the Internet using a web browser. Alternative names are: e-
web-store, e-shop, e-store, Internet shop, web-shop, web-store, online store, online 
storefront and virtual store. Mobile commerce (or m-commerce) describes 
purchasing from an online retailer's mobile optimized online site or app.
An online shop evokes the physical analogy of buying products or services at a 
bricks-and-mortar retailer or shopping center; the process is called business-to-
consumer (B2C) online shopping. In the case where a business buys from another 
business, the process is called business-to-business (B2B) online shopping. The 
largest of these online retailing corporations are Alibaba, Amazon.com, and eBay.
Internet retailing continued to have strong growth in 2015. The channel is extremely 
popular with consumers due to the convenience and low pricing online retailers can 
offer. Apart from the convenience and price, internet retailing has become one of the 
most sought-after channels due to the growth of Smartphone in the country. This 
trend has further materialised due to the popularity of mobile applications which 
make it very convenient for consumers to use, even when the mobile internet 
connection is weak. As almost all online retailers have mobile applications, and 
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Solar Industrial Process Heat in Indian Automobile Industry 

Abstract 
Indian Automotive industry is under considerable strain to make their products more 
environmentally sound. Not only the automobile themselves, but also the whole production process 
has to become more sustainable to Achieve India's pledge to stop climate change at world forum. 
The Automobile industry is one of the major industries in India which have huge energy 
requirements in the form of both thermal and electrical energy. Manufacturing of automobiles and 
auto components involves many steps such as casting, forging, painting and electroplating etc that 
require heat or steam. Thermal energy in form of heat or steam accounts for around 70% of all 
automobile industry's total energy consumption and while solar collectors can provide a large share 
of this industrial process heat, the collector technology used depends upon a great deal on the 
temperatures involved. The use of an appropriate solar thermal technology can have a positive 
impact on the energy and environmental scenario of Automobile industry at a large. There are 
various solar thermal technologies including CST technologies that are available for Automobile 
industries. Flat plate collectors and evacuated tube collectors can be used with a reasonable level of 
efficiency at temperatures of up to around 130°C but for temperatures higher than this, 
concentrating collector systems such as Fresnel-Collectors, parabolic dishes and Parabolic-
Trough-Collectors can give greater efficiency. 

Key Words: concentrated solar heat, industrial process and automobile industry 
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1. Introduction 
Demand of heat energy accounts for around 70% of total energy consumption in any 
industry, therefore solar heat for industry can be perfect application of solar thermal 
technology as solar collectors can provide most of this heat energy demand. Also the 
India has a great potential for solar industrial heat because of high solar irradiation 
for almost 300+ sunny days in year. Apart from these reasons, Shortage of fossil 
energy sources such as oil, gas or coal with rapidly rising energy consumption in 
developing countries like India have result in hike in energy prices. From now 
integration of solar thermal technology with industrial heat sources will increase 
India's independence from future energy price hikes and help to lessen industrial 
production costs. Now a day, the automobile industry is under great strain to make 
their products more environmentally sound in this 21st century especially after C02 
emission laws made in Kyoto protocol. Not only the automobiles themselves, but the 
whole production has to become more sustainable. Therefore there is urgent need for 
more sustainable automobile production with lessened demand for energy, materials 
and as well as emissions. 

2. Performance of Indian automobile Industry in 2014-15 
The Indian automobile industry is one of the largest in the world with an annual 
production of 2,33,66,246 automobiles including passenger vehicles, commercial 
vehicles, three wheelers and two wheelers in fiscal year 2014-15 as compared to 
2,15,00,165 vehicles produced in year 2013-14 with a annual growth of 8.68 % . [1] 
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Abstract
Solar energy is an important source of renewable energy which is obtained from sun. The most 
beneficial properties of solar energy are that it is a non-polluting, inexhaustible and unlimited 
source of energy. Information technology (IT) equipment is already estimated to account for about 
2% of the global energy consumption, and this figure is only expected to rise [13]. This paper 
focuses on solar energy and its benefits followed by the use of it in IT equipment. This paper is 
divided in to four parts. First part is the introduction of solar energy that includes the various 
benefits of utilizing solar energy and how it has grown impressively as a solar sector in comparison 
to wind energy in India. The second section shows the scope of solar energy in India and the growing 
rate of solar projects. Third section describes how solar energy uses in IT sector by focusing on 
different solar panels available for laptops charging. Finally, the fourth section tells the process of 
charging Laptops using solar energy followed by comparison between different solar laptop 
chargers and their characteristics available in India.
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Introduction - Solar Energy
A large magnitude of solar energy is available on earth, it is considered as a highly 
appealing source of electricity. The earth receives solar radiations at the topmost 
layer; a part of it; is reflected back while the rest of it, is absorbed by earth. 70% of 
earth takes up the most amounts of sun radiations. These radiations are harnessed 
into solar energy which can be a great source of electricity. [1]

Electricity can be produced directly from photovoltaic, PV, cells. (Photovoltaic 
literally means “light” and “electric.”) These cells are made from materials which 
exhibit the “photovoltaic effect” i.e. when sunshine hits the PV cell, the photons of 
light excite the electrons in the cell and cause them to flow, generating electricity. It 
has been proved as a very useful source of energy that produces electricity when it is 
in demand – during the day, particularly hot days. [2]

Solar energy is radiant energy that travels through waves or particles, specifically 
electromagnetic waves. Electromagnetic waves contain both electrical and magnetic 
properties that allow them to travel through space, even though when space is void of 
matter. Solar energy is light and heat from the Sun exploited using a range of ever-
evolving applied technologies such as solar heating, photovoltaic, solar thermal 
energy, artificial photosynthesis, solar architecture. The daily average solar power 

2plant generation capacity over India is 0.25 kWh per m  of used land area.[1][3]

1.1 Benefits of solar energy:
Solar energy is a renewable energy that does not get depleted when used. It is 

a source of power, which is capable of generating electricity. Once solar 
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Abstract
Reproductive rights embrace certain human rights that are already recognized in national laws, 
international human rights documents and other relevant United Nations consensus documents. 
When speaking or writing about Women's reproductive rights and child health care with a special 
emphasis on Haryana, we can't ignore that whoever we are, wherever we live, all the decisions we 
make about our own body should be ours.

Yet all over the world, many of us are persecuted for making our own choices and many more are 
prevented from making any choices at all. Governments are trying to dictate who we can kiss, who 
we should love, how we must dress, how we identify ourselves, when we have children, and how 
many we have.

Sexual and reproductive rights mean we should be able to make our own decisions about our body 
and get accurate information about these issues, access sexual and reproductive health services 
including contraception, choose if, when and who to marry, and decide if you want to have children 
and how many. Besides our lives should be free from all forms of sexual violence, including rape, 
female genital mutilation, forced pregnancy, forced abortion and forced sterilization.

Reproductive rights began to develop as a subset of human rights at the United Nation's 1968 
International Conference on Human Rights. The resulting non binding Proclamation of Teheran 
was the first international document to recognize one of these rights when it stated that: "Parents 
have a basic human right to determine freely and responsibly the number and the spacing of their 
children."

Key Words: Reproductive right, Contraception, Sterilization, Female genital mutilation, Sexual 
violence
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Women's reproductive rights and child health in Haryana

Introduction
The reproductive system of women along with its dysfunctioning and diseases plays 
a central role in women's health. This is different from the case with men, because 
major burden of the disease in females is related to their reproductive function and 
reproductive system, and the way society treats or mistreats them because of their 
gender. Referring to India in general and Haryana in particular, as a state highly 
condemnable of its gender bias and an illiterate viewpoint surrounding this bias, we 
can't get ahead without talking about the expansion of health technologies for women 
worldwide and how Haryana inadequately allocated these resources. 

Women in Haryana, have been largely considered as means in the process of 
reproduction and as targets in the process of fertility control. The services were not 
provided to women as ends in themselves. Women benefited from the process but 
were not at the center of the process.

The needs of women have been traditionally addressed within the concept of 
maternal and child health (MCH). The needs of the woman were submerged in the 
needs of the mother. MCH programs and services have played and continue to play 
an important role in promotive, preventive and curative health care of mothers and 
children. MCH services tend to focus on the healthy child as the successful outcome. 

Dr. Archana Sehgal: Associate Professor, Department of Management MERI

MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016                                                                       74

Abstract
Reproductive rights embrace certain human rights that are already recognized in national laws, 
international human rights documents and other relevant United Nations consensus documents. 
When speaking or writing about Women's reproductive rights and child health care with a special 
emphasis on Haryana, we can't ignore that whoever we are, wherever we live, all the decisions we 
make about our own body should be ours.

Yet all over the world, many of us are persecuted for making our own choices and many more are 
prevented from making any choices at all. Governments are trying to dictate who we can kiss, who 
we should love, how we must dress, how we identify ourselves, when we have children, and how 
many we have.

Sexual and reproductive rights mean we should be able to make our own decisions about our body 
and get accurate information about these issues, access sexual and reproductive health services 
including contraception, choose if, when and who to marry, and decide if you want to have children 
and how many. Besides our lives should be free from all forms of sexual violence, including rape, 
female genital mutilation, forced pregnancy, forced abortion and forced sterilization.

Reproductive rights began to develop as a subset of human rights at the United Nation's 1968 
International Conference on Human Rights. The resulting non binding Proclamation of Teheran 
was the first international document to recognize one of these rights when it stated that: "Parents 
have a basic human right to determine freely and responsibly the number and the spacing of their 
children."

Key Words: Reproductive right, Contraception, Sterilization, Female genital mutilation, Sexual 
violence

Dr. Archana Sehgal

Women's reproductive rights and child health in Haryana

Introduction
The reproductive system of women along with its dysfunctioning and diseases plays 
a central role in women's health. This is different from the case with men, because 
major burden of the disease in females is related to their reproductive function and 
reproductive system, and the way society treats or mistreats them because of their 
gender. Referring to India in general and Haryana in particular, as a state highly 
condemnable of its gender bias and an illiterate viewpoint surrounding this bias, we 
can't get ahead without talking about the expansion of health technologies for women 
worldwide and how Haryana inadequately allocated these resources. 

Women in Haryana, have been largely considered as means in the process of 
reproduction and as targets in the process of fertility control. The services were not 
provided to women as ends in themselves. Women benefited from the process but 
were not at the center of the process.

The needs of women have been traditionally addressed within the concept of 
maternal and child health (MCH). The needs of the woman were submerged in the 
needs of the mother. MCH programs and services have played and continue to play 
an important role in promotive, preventive and curative health care of mothers and 
children. MCH services tend to focus on the healthy child as the successful outcome. 

Dr. Archana Sehgal: Associate Professor, Department of Management MERI

MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016  (ISSN 0974-2093)

MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016  (ISSN 0974-2093)



MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016                                                                       81

Abstract:
Mobile commerce system in the environment has grown tremendously over the years, the delivery of 
the potentials of e-commerce into the hands of consumers at any moment irrespective of time and 
location via wireless technology even though it is yet to be perfected. There are some challenges 
available to this system in terms of mobile transaction and quality of service (QoS). Mobile 
Commerce is an evolving area of e-commerce, where users can interact with service providers 
through a mobile and wireless network using mobile device for information retrieval and 
transaction processing. Mobile wireless market is increasing by leaps and bounds. This article will 
discuss how m-commerce conducts transactions of the mobile device through Internet and how 
these technologies are developed throughout the years. The article will also judge the security and 
privacy levels when dealing with mobile commerce, and what kind of issues are encountered when 
using mobile commerce systems. The article will also evaluate the solutions on how m-commerce 
issues are avoided and how they are tackled by the technology evolution. 

Key Words: M-commerce, security and privacy issues, mobile devices, network. 

Introduction:
The emergence of various technologies and applications has been in cognizance over 
the years, which are directed at mobile computing and the web. Mobile commerce is 
known to be an important functionality of the electronic commerce if not the most 
important type of electronic commerce. This form of commerce is majorly 
transaction activities being carried out over these new technologies as well as 
applications.

The term e-commerce signifies business processes on the Internet, such as the buying 
and selling of goods and services. There is a distinction between B2B (business-to-
business) and B2C (business-to-consumers) markets. In the first case, the business 
process is carried out between businesses and in the other case it is carried out 
between business and end consumers. The Internet and all kind of 
telecommunications have been gradually more common in many daily life aspects 
since the 1990s. In 2005, there were about 964 million Internet users and 2,168 
million mobile phone users globally (Internet Telecommunication Union (2007). 
The expansion of the Internet and related technologies moved us to a range of new 
opportunities for business, providing businesses with new ways to conduct trade and 
exchange and communicate information through the progress and expansion of the 
e-commerce market (OECD, 2001). Therefore, a new type of communication service 
using Internet before our eyes by mobile device, and that lead to the emerging of new 
opportunities and to carry out different digital contents or services, called mobile 
commerce (m-commerce).

However, many features such as cell phone ring tone download, music streaming or 
download, photo and video file transfer and download, mobile game download, e-
mail service, search service, video streaming, and GPS service, were introduced not 
long before mobile phones were created according to the frequency of uses. The most 
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Abstract:
Dynamic business scenario has greatly influenced management paradigm. We are undergoing 
through interesting, happening period where many external variables are playing vital role. 
Immediate policy changes are like thunderbolts, and have necceisated the need of high performing 
balanced managers to manage contingency. This paper will talk about different quotients' which 
can amplify managerial qualities to manage changes at this turbulent time. Quotients can act as 
driver for excellent managerial performance. Development of quotients helps in improving internal 
locus of control. Corporate manager's competencies can be enhanced by developing Emotional, 
Intelligence and Spiritual quotients (EISQ).Development of multiple quotients can transform 
managers into high performing balanced employees. Embracing and managing change can be an 
exciting opportunity for better tomorrow by understanding and handling scenario with holistic 
perspective.

Key Words: Emotional Quotient, Intelligence Quotient, Managerial Competencies, Locus of 
Control, Spiritual Quotient, 

CONCEPTUAL ANALYSIS:
Managerial competencies comprises of cognitive, affective and psychomotor skills 
that leads to development of qualities of 3 H head, heart and hand. Intelligence 
quotient is linked with head and emotional quotient is associated with heart. 
Intelligence quotient is an ability of thinking in problem solving, which is not 
adequate to make a worker to be competent. Stenberg (1985) opines that Intelligence 
quotient or IQ as an ability to solve an objective problem alone, can be used to make a 
person to be competent enough (Brody and Brody, 1976).EQ is an ability of a person 
in knowing and understanding him or herself and other people. People' emotional 
quotient and spiritual quotient might be a greater predictor of success rather than 
intelligence quotient(Goleman ,1995).Spiritual quotient, SQ refers to the ability of a 
person to understand life more, and as an important element of labor competency 
(Zohar and Marshal ,2004). Literature reviews pointed out that conceptual models of 
competencies as IQ, EQ and SQ applied separately, especially to working 
performance (Salmiah, 2004; Catano, 2001; Zohar, 2000), but not to personal quality 
of managers. As we known that there is a strong and tied relation between IQ, EQ and 
SQ (Agustian, 2002; Zohar, 2004; Wilding, 2007 and Malhi, 2004), that means 
working competencies must also consists of IQ, EQ and SQ. Managerial  
competency can be enhanced by developing intelligence, emotional and spiritual 
quotients. Internal Locus of control is an individual's generalized expectations 
concerning where control over subsequent that events reside. Internal locus of 
control figured by habit of hard working, high initiatives, always try to solve 
P r o b l e m s ,  a l w a y s  t h i n k i n g  e f f e c t i v e l y  a n d  h a v i n g  h i g h  
perception(Otter,1966).Personal quality refers to the positive personal attributes 
showed and manager exhibited superior work performance and presented good 
human relations (Malhi 2000).
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Abstract:
Economic development of any country depends on sound financial reporting system backed by other 
quality standards.In the era of globalization,trade between countries are increasing day by 
day.IFRS provides common global language so that company's accounts are comparable across 
international boundaries.In India,ICAI has decided to converge Indian accounting standards with 
IFRS. 
The objective of the present paper is :
*To examine the benefits and challenges of  IFRS in the Indian business environment
*To discuss the phases involved in adoption of IFRS

Key Words : IFRS, Converge , Indian accounting standards, ICAI

Introduction
Increase in international trade and globalization have  made it necessary to follow  
international standards for economic growth. International financial reporting 
standards are a set of accounting standards used for reporting financial results. These 
are the common standards accepted by more than 12000 companies for preparing 
their financial statements and over 100 countries are making it necessary to either 
adopt or converge with IFRS. 

IFRS are set by the International accounting standard board(IASB).These standards 
will help  in making comparative analysis of financial statements of different 
companies ,increase in transparency by showing the actual position in order to 
protect the interest of stakeholders.

IFRS were introduced in 2001,since then many countries have adopted IFRS or 
converged to IFRS. Indian economy can not keep itself apart  from the developments 
taking place in international markets and has determined to converge to IFRS.

Recent Trends of IFRS in India 
With the expansion of capital market in India,more and more companies are getting 
listed on overseas stock exchanges. Internationally acceptable accounting standards 
are becoming the language of communication for Indian companies.

After the enactment of the Companies Act, 2013, the ministry of corporate affairs has 
now shifted its focus on rolling out international reporting standards for Indian 
companies which were to be implemented beginning April 1, 2011. According to the 
draft plan, the ministry wants to implement the international financial reporting 
standards (IFRS) beginning with companies that have a net worth of over Rs 1,000 
crore from April 1,2015. In the second phase, both listed and unlisted companies with 
a net worth of over Rs 500 crore but less than Rs 1,000 crore will have to converge 
with the international accounting standards from the financial year beginning April 
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Abstract
 Clouds provide a powerful computing platform that facilitates individuals and organizations to 
perform variety levels of tasks such as:  use of online storage space, adoption of business 
applications, development of customized computer software, and creation of a “realistic” network 
environment. Usually cloud computing services are delivered by a third party provider who owns the 
infrastructure.  In previous years, the number of people using cloud services has drastically 
increased and lots of data has been stored in cloud computing environments. In the meantime, data 
breaches to cloud services are also increasing every year due to hackers who are always trying to 
exploit the security vulnerabilities of the architecture of cloud. In this paper, various security threats 
to the traditional systems and risks inherited to the virtual systems are examined. The latter half of 
the paper focus on the various information security threats an IT professional/firm should consider 
while deploying a cloud from the vendor and cloud service models are discussed.

Key Words :  Cloud computing, virtualized systems, cloud service models.

A Review on Security Risks Involved with Cloud Providers

Introduction
Using virtualized systems introduces many new risks, while maintaining many if not 
most of the risks inherent in using traditional systems. The publication by the Burton 
Group, “Attacking and Defending Virtual Environments,” groups these risks as 
follows:

All existing attacks still work.
As a separate system that must be protected, the hypervisor is risk additive.
Aggregating separate systems into VMs increases risk.
An untrusted hypervisor with a trusted VM has a higher risk than a trusted 

hypervisor with an untrusted VM.

Based on these parameters, we can identify several areas of risk to virtualized systems, 
including the following:

1. Complexity of configuration
Virtual systems add more layers of complexity to networks and systems, greatly 
increasing the possibility of improper configuration or the induction of heretofore-
unseen vulnerabilities.

2. Privilege escalation
A hacker may be able to escalate his or her privileges on a system by leveraging a 
virtual machine using a lower level of access rights, and then attack a VM with a higher 
level of security controls through the hypervisor.

3. Inactive virtual machines
Virtual machines that are not active (i.e., are dormant), could store data that is 
sensitive. Monitoring access to that data in a dormant VM is virtually impossible, but 
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Abstract
 Branding of public policy is a challenging task  in a country with diversified culture  like  
India.RecentlyOne can witness a major change in Government Public policy initiatives in terms of 
branding as now most of them have a unique logo, name and even a brand ambassador.  Where a 
citizen/consumer  is looking at  these initiatives in terms of brand as promise rather than brand as 
differentiation. Hence there is a need to investigate this further. This paper evaluates  various 
branding strategies  the public organizations can use to match their policy products with citizens 
need  , building their trust, generating positive attitude &  finally to create public connect with 
special reference to governments health insurance policy Rashtriya Swasthya Bima Yojana( RSBY) 
launched in April,2008.

Key Words : Branding, Consumer trust, Rashtriya Swasthya Bima Yojana( RSBY),public policy.

Deepshikha Kalra 

Introduction
Branding is concept used to compete  for the market share through  various 
promotional activities using a  identifiable logo. American marketing association 
defines brand as “A name, term, design, symbol, or any other feature that identifies 
one seller's good or service as distinct from those of other sellers The legal term for 
brand is trademark. A brand may identify one item, a family of items, or all items of 
that seller. If used for the firm as a whole, the preferred term is trade name.” A brand 
defines the uniqueness of an organization, people do not want just soda they want 
Coca- Cola. They don't just want tennis shoes they want Nike. The term brand is 
everywhere now, applied not just to products, organizations & celebrities but also to 
cities, nations  and even private individuals  Brand is what community members, 
clients, policymakers, and other stakeholders think of the agency and say about it. It 
is also a promise an organization makes to the community and should drive the day-
to-day efforts of employees to deliver the best possible client experience. Police and 
fire have strong brands. Emblems and uniforms tell people what they are. In public 
health parlance, brand is equivalent to image, or an agency's personality.. Corporate 
know how to create economic value through branding  they are fully aware that 
brand can effect their bottom line. Unlike the private sector where a product is 
analyzed from all perspectives i.e. legal, social , economical and marketing to build it 
as a market leader  earlier these  government  products  i.e. the public  policy 
initiatives related to health , education etc. were hardly studied in establishing them 
as a brand. One can witness a major change in Government Public policy initiatives 
in terms of branding as now most of them have a unique logo, name and even a brand 
ambassador.  As lot of consumers are looking forward for these policies as a promise 
, Branding can help the govt  and agencies to differentiate these initiatives as a 
promise and will replace the push factor to pull factor.

Since independence central government has been trying to make this country more 
prosperous,  through various policies but what they have  failed  in successful 
implementation and reaching to beneficiaries. In a diverse, large and populous 
country like India,  designing  and implementing  a effective policy is complex task .  
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citizen/consumer  is looking at  these initiatives in terms of brand as promise rather than brand as 
differentiation. Hence there is a need to investigate this further. This paper evaluates  various 
branding strategies  the public organizations can use to match their policy products with citizens 
need  , building their trust, generating positive attitude &  finally to create public connect with 
special reference to governments health insurance policy Rashtriya Swasthya Bima Yojana( RSBY) 
launched in April,2008.

Key Words : Branding, Consumer trust, Rashtriya Swasthya Bima Yojana( RSBY),public policy.
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Introduction
Branding is concept used to compete  for the market share through  various 
promotional activities using a  identifiable logo. American marketing association 
defines brand as “A name, term, design, symbol, or any other feature that identifies 
one seller's good or service as distinct from those of other sellers The legal term for 
brand is trademark. A brand may identify one item, a family of items, or all items of 
that seller. If used for the firm as a whole, the preferred term is trade name.” A brand 
defines the uniqueness of an organization, people do not want just soda they want 
Coca- Cola. They don't just want tennis shoes they want Nike. The term brand is 
everywhere now, applied not just to products, organizations & celebrities but also to 
cities, nations  and even private individuals  Brand is what community members, 
clients, policymakers, and other stakeholders think of the agency and say about it. It 
is also a promise an organization makes to the community and should drive the day-
to-day efforts of employees to deliver the best possible client experience. Police and 
fire have strong brands. Emblems and uniforms tell people what they are. In public 
health parlance, brand is equivalent to image, or an agency's personality.. Corporate 
know how to create economic value through branding  they are fully aware that 
brand can effect their bottom line. Unlike the private sector where a product is 
analyzed from all perspectives i.e. legal, social , economical and marketing to build it 
as a market leader  earlier these  government  products  i.e. the public  policy 
initiatives related to health , education etc. were hardly studied in establishing them 
as a brand. One can witness a major change in Government Public policy initiatives 
in terms of branding as now most of them have a unique logo, name and even a brand 
ambassador.  As lot of consumers are looking forward for these policies as a promise 
, Branding can help the govt  and agencies to differentiate these initiatives as a 
promise and will replace the push factor to pull factor.

Since independence central government has been trying to make this country more 
prosperous,  through various policies but what they have  failed  in successful 
implementation and reaching to beneficiaries. In a diverse, large and populous 
country like India,  designing  and implementing  a effective policy is complex task .  
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Abstract
 Paradigm has shifted from brick to clicks on the learning portals.Erik Duval in 2012 has proposed 
the definition “learning analytics is about collecting traces that learners leave behind and using 
those traces to improve learning”.The 2016 Horizon Report describes learning analytics as "an 
educational application of web analytics aimed at learner profiling, a process of gathering and 
analyzing details of individual student interactions in online learning activities. The NMC Horizon 
Report: 2013 Higher Education Edition identifies learning analytics as a key technology for the 
higher education sector which has an expected time-to-adoption horizon or two to three years. The 
report suggests that “Learning analytics, in many ways, is “big data,” applied to education. The 
term owes its beginnings to data mining efforts in the commercial sector that used analysis of 
consumer activities to identify consumer trends.”The current interest in learning analytics reflects 
wider interests in “Big Data” and Educational Data Mining (EDM). "Learning analytics is the use 
of intelligent data, learner-produced data, and analysis models to discover information and social 
connections for predicting and advising people's learning." (Siemens, George, 2010). This paper has 
presented conceptual basics about learning analytics and its associated constructs.

Key Words : Big Data, Content Management System, Educational Data Mining, Learning 
Analytics, Virtual Learning Environment

Leveraging Technology on Learning Landscape
Learning Analytics: A Conceptual Study

Samarth Singh 1
Ms.Maitri 2 

Samarth Singh : Asst. Professor, MERI, New Delhi
Ms. Maitri : Asst. Professor, MERI, New Delhi 

Learning Analytics and Educational Data Mining
 Educational data mining (EDM) and learning analytics (LA) has been a concern of 
several researchers. George Siemens takes the position that educational data mining 
encompasses both learning analytics and academic analytics, the former of which is 
aimed at governments, funding agencies, and administrators instead of learners and 
faculty. ( G. Siemens, D. Gasevic, C. Haythornthwaite, S. Dawson, S. B. Shum, R. 
Ferguson, E. Duval, K. Verbert, and R. S. J. D. Baker. Open Learning Analytics: an 
integrated & modularized platform. 2011). Greller and Drachsler (2012) presented a 
holistic view. It uses a general morphological analysis (GMA) to divide the domain 
into six "critical dimensions".(.Greller, Wolfgang; Drachsler, Hendrik (2012). A 
systematic overview on learning analytics and its key concepts is provided by Chatti 
et al. (2012) and Chatti et al. (2014) through a reference model for learning analytics 
based on four dimensions, namely data, environments, context , stakeholders , 
objectives , and methods . 

Baepler and Murdoch define academic analytics as an area that "...combines select 
institutional data, statistical analysis, and predictive modeling to create intelligence 
upon which learners, instructors, or administrators can change academic behavior"( 
Baepler, P.; Murdoch, C. J. (2010).  They go on to attempt to disambiguate 
educational data mining from academic analytics based on whether the process is 
hypothesis driven or not, though Brooks questions whether this distinction exists in 
the literature. Brooks ,2012  proposes that a better distinction between the EDM and 
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Abstract
 The main aim of this study is to examine the impact of emotional intelligence on productivity. If the 
employees knowing their own emotion and they are able to manage them they work more efficiently 
and productively. Employees are also recognizing and appreciative others colleagues emotion as 
well. After reviewing the literature it has been analyze that Emotional intelligence is positively 
correlated with the productivity. Successful relationship between high administration helps in 
increasing employee's performance and organization productivity. There is an essential to establish 
emotional Intelligence capability in persons to enhance administrative performance and practices. 
The present paper is conceptual, May analytical paper provide more accurate results according to 
variables measurement. 
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INTRODUCTION
Emotional intelligence plays role in this matter by managing the employees 
emotions understanding and collective skills. Emotional intelligence, an individual 
who holds the present information and emotional nature works. Salovey and Mayer 
(1990), “the ability to monitor one's own and other's emotions, to discriminate 
among them, and to use the information to guide one's thinking and actions”. 
Emotional intelligence increases the productivity and performance of employees. 
Emotional intelligence is theoretically significant for analyzing employee's routine 
work because Interpersonal relations organizations want to achieve goals and 
because most work requires the ability to manage emotions. While several researcher 
difficulties are being faced by employees in different sectors (Thi Lam, L. and S.L. 
Kirby, 2002). 

Relationship between higher level management and lower level employee is very 
vital, for both aspects employee's jobs satisfaction and organization productivity. 
Successful relationship between high administration helps in increasing employee's 
performance and organization productivity (Spencer, L.M. Jr. and S.M. Spencer, 
1993). 

The main purpose of this study is to examine the most emotionally intelligent people 
tends to receive better fulfillment from his or her works, specific running 
circumstances that help   managerial learning.

REVIEW OF LITERATURE 
Ray & Miller (1994), Thomas & Ganster (1995) explained that managers who 
supported and encouraged employee's attempts to coordinate work and family 
demands reported several positive outcomes. Such employees felt less work/family 
conflict and at the same time reported less turnover, burnout, absenteeism and 
increased organizational commitment. Ahuja (2011) employees who can better 
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Abstract
 Organised Retailers across the world are facing tough competition among themselves and from 
online retailers .They are witnessing customers movement from one retail format to other and thus 
finding it hard to sustain . They want to have a better connect and be the preferred destination which 
requires at the beginning to understand which is shoppers favourite destination so that strategies 
could be developed accordingly. This paper is an empirical research on five hundred Shoppers to 
study their preferences of organized retail formats in Delhi .Results show that speciality stores along 
with hypermarkets are the favourite retail formats for shoppers in Delhi.

Key Words  : Shopper , Retail, Retail formats 
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Introduction 
The Indian retail sector is one of the fastest growing sectors in the country, 
contributing nearly 14 to 15 percent of the GDP (FICCI, 2014) The industry is 
experiencing growth, with retail development taking place not just in major cities 
and metros, but also in Tier-II and Tier-III cities due to several favouring factors like 
rapid income growth specially of middle class ,increasing urbanization , growing 
young population, growing working women with economic independence, 
increased credit opportunities, increased internet penetration and occupational 
changes in the way consumer lives and spends(Pradhan,S.,2010).The sector is also 
experiencing tremendous amount of competition due to setting up of large number of 
organized retail outlets , foreign players setting their outlets as allowed under FDI 
policy and emergence of E- Commerce in a big way . In such a heated competition it 
is imperative for retailers to understand which are the favourite retail formats of 
shoppers so that retailers can strategise and adopt the good practices of the formats 
and study shopper behaviour for such a preference.  This paper is an empirical 
research on five hundred Shoppers to study their preferences of organized retail 
formats in Delhi . 

Indian Retail Sector
Overview  
Retail sector in India is among the few rapidly growing Indian sectors , contributing 
around 14 -15 percent of the  Gross Domestic Product (FICCI,2014).It is positioned 
among world's top five retail destination in terms of value (FICCI, 2014). The sector 
has approximately fourteen million retail stores making it top destination in the 
world in terms of retail stores (Sinha and Uniyal, 2007). It is expected that by the year 
2020 the industry would touch US$ 1 trillion from its figures of US$ 600 billion in 
2015 (BCG, 2015). 

Along with the rapid growth, retailing scenario has also been characterized by 
increasing competition not only from existing physical formats but also from online 
retailing formats. It is expected that in next 10 years, top 75 cities in India will use 

  

 

MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016                                                                     120

Abstract
 Organised Retailers across the world are facing tough competition among themselves and from 
online retailers .They are witnessing customers movement from one retail format to other and thus 
finding it hard to sustain . They want to have a better connect and be the preferred destination which 
requires at the beginning to understand which is shoppers favourite destination so that strategies 
could be developed accordingly. This paper is an empirical research on five hundred Shoppers to 
study their preferences of organized retail formats in Delhi .Results show that speciality stores along 
with hypermarkets are the favourite retail formats for shoppers in Delhi.

Key Words  : Shopper , Retail, Retail formats 

Shoppers preference of Organised Retail formats in Delhi

Samarth Singh: Research Scholar, NIU 
Dr. I.B Singh: Professor, Jaipuria Institute of Management

Samarth Singh 
Dr. I.B Singh

Introduction 
The Indian retail sector is one of the fastest growing sectors in the country, 
contributing nearly 14 to 15 percent of the GDP (FICCI, 2014) The industry is 
experiencing growth, with retail development taking place not just in major cities 
and metros, but also in Tier-II and Tier-III cities due to several favouring factors like 
rapid income growth specially of middle class ,increasing urbanization , growing 
young population, growing working women with economic independence, 
increased credit opportunities, increased internet penetration and occupational 
changes in the way consumer lives and spends(Pradhan,S.,2010).The sector is also 
experiencing tremendous amount of competition due to setting up of large number of 
organized retail outlets , foreign players setting their outlets as allowed under FDI 
policy and emergence of E- Commerce in a big way . In such a heated competition it 
is imperative for retailers to understand which are the favourite retail formats of 
shoppers so that retailers can strategise and adopt the good practices of the formats 
and study shopper behaviour for such a preference.  This paper is an empirical 
research on five hundred Shoppers to study their preferences of organized retail 
formats in Delhi . 

Indian Retail Sector
Overview  
Retail sector in India is among the few rapidly growing Indian sectors , contributing 
around 14 -15 percent of the  Gross Domestic Product (FICCI,2014).It is positioned 
among world's top five retail destination in terms of value (FICCI, 2014). The sector 
has approximately fourteen million retail stores making it top destination in the 
world in terms of retail stores (Sinha and Uniyal, 2007). It is expected that by the year 
2020 the industry would touch US$ 1 trillion from its figures of US$ 600 billion in 
2015 (BCG, 2015). 

Along with the rapid growth, retailing scenario has also been characterized by 
increasing competition not only from existing physical formats but also from online 
retailing formats. It is expected that in next 10 years, top 75 cities in India will use 

  

 

MERI Journal of Management and IT, Vol. 10, No.1, Oct. 2016  (ISSN 0974-2093)


